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Web-based guide
to find health information
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http://www.discern.org.uk/index.php
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NIH
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CAMbasics- 5 quick questions
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http://nccam.nih.gov/health/webresources
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Offer Course
web-based -URLs

http://nnim.gov/training/consumer/snakeoil/

NIH
DDHS

List of 12 Questions

http://ods.od.nih.gov/Health_Information/How To Evaluate Health Information
on_the Internet Questions and Answers.aspx




NATIONAL CANCER
INSTITUTE

Offer Video

http://www.cancer.gov/cancertopics/cancerlibrary/health-info-online
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Online Health ON AGING

Information:

Can You Trust It? Offers Educational Document /
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ACCREDITING AGENCIES
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Health Professionals Client - Employee - Patient
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ASSESSMENT AND EDUCATIONAL

HEALTH PROFESSIONALS
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OTHER OPTIONS

INTERNET RESOURCES




WEB 2.0 IN OCCUPATIONAL MEDICINE

-Social Networking
-Syndication, RSS Feeds
-Wiki

-Blog Post

-Social bookmarking

Haz-Mat Reference and Emergency Response Guide
How’s my Waterway

NIOSH Pocket Guide to Chemical Hazards

NIOSH Ladder Safety App

MSDS Mobile by KHA

Environmental Impact Calculator

Creek Watch App

The Green Gumshoe App

Airstatus!




RESCUE

Ergonomics

iJSA

NIOSH Ladder Safety App
OH&S

Safety Smart

mMOSHA

NIOSH Lift Index
iConstructSafe

DOL Worker Safety and Health App Challenge

‘Working Safely Is No Accident (website)
USW Chemical Safety app

-Nojack.net /
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93% of physicians say mobile health apps can improve
patients’ health outcomes

89% of physicians would recommend an mHealth app to
a patient

58% of doctors note a key mHealth benefit is providing
patients with appointment alerts and reminders

2in 3 physicians say mHealth apps linked to an EHR
could bolster medication adherence

1in 2 believes mHealth apps could benefit patients with
diabetes and improve preventive care.

January 2013 physician survey by eClinicalWorks

United States Surgeon General's Healthy Apps Challenge

<Lose it! app

-GoodGuide app

-Fooducate app

-Healthy Habits (A health & happiness app)
<The Quit Companion

«My Lil Coach

-Breathe2Relax

<Foodflight
«Joulebug
-Solve the outbreak!
<USDA Apps for Healthy Kids
+Pick Chow!
-Papaya Head.com
“The Snack Neutralizer
-Work it Off
“The Hungry Hiker
“Food Hero
~Food Buster
+Fitter Critters
-smash your Food
“Trainer

-Balanced Meal
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SOCIAL MEDIA AT CDC
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HOW CAN | BECOME “SOCIAL” IN
OCCUPATIONAL HEALTH & SAFETY?

Before getting started.....ask yourself the following:

» Why do | want to participate in social media?

» What do | hope to achieve by using social media?

» Who am | trying to reach (customer, employee, colleague)?

» What problems do my customers/employees need help solving?
» What tools are right for me and my customers/employees?

KEY STEPS IN CREATING A VIRTUAL
PRESENCE

FIRST STEP: DEFINE NEED/USAGE
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SECOND STEP: DEFINE USERS

>

THIRD STEP: SELECT VIRTUAL
PLATFORM

FOURTH STEP: FAMILIARIZATION

>
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FIFTH STEP: COLLABORATE WITH T
STAFF

>

KEY STEPS TO IMPLEMENTING VIRTUAL
PLATFORM

FIRST STEP: CONSIDERATIONS
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SECOND STEP: DESIGN SITE

THIRD STEP: IMPLEMENTATION

FOURTH STEP: EVALUATION

2
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ENTERING THE VIRTUAL WORLD

QUESTIONS
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